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Business Cards 
 
It is about building relationships. 
 
Your business card is what gives the seeds of a relationship a tangible presence. It is a 
“leave-behind”, a visual remembrance, and a gift if it is delicious, playful, clean, and 
surprising. 
 
Giving someone a business card usually signals the end of a conversation. But if you are 
a visual person it can be the start of a conversation if the focus is an image of your work.   
 
When meeting new people, and they learn you are an artist they often say, “What is 
your work like?” This can be an awkward moment but one to be prepared for. You can 
start a conversation that can lead them into wanting to see your images. 
 
What are you passionate about? 
What are you curious about? 
What have you recently read? 
What delightful encounter did you recently have? 
 
Then after your talk, make it very easy for them to get in touch with you. Ask for their 
card so you can follow up with a note saying you enjoyed meeting them and maybe 
send some news or information you would like them to have. 
 
Do your research by looking at lots of other’s cards, websites and blogs.  Ask yourself 
how you respond to these? Confused? Intrigued? Surprised? Motivated? Bored? 
 
Critique the self promotional materials; small type, big type, type style, use of image, 
playful, serious, earthy, high tech, amateur, use of a grid layout, organic, easy or hard to 
navigate, too much scrolling or not easy enough to back track within a site? 
 
Which printed cards have “shelf jump” (to use a book publishing term)?  
 
Bartering with others who are experts in design is a way to produce professional sites 
and cards.  
 
The best business card is a website and a companion printed piece with that website 
address. 
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Studio Records 
 
Document EVERYTHING you make with professional quality. 
 
As your master file, for each work you document, create the equivalent of an index card 
(physical or digital) that contains: 
 
Title of work      Picture of work 
Date of work 
Medium/materials 
Size/dimensions 
Location of work 
Unique number inventory eg. 1301009a 
History of exhibition, who, when, where 
History of consignment, who, when, where 
Owner and address of the work 
Publications it has appeared in 
Reproduction rights given/sold 
 
 
Price lists and Inventories 
 
ALWAYS pair an inventory list with the release of work from your possession and keep a 
copy of those lists for yourself.  For work on consignment to a gallery, ask the gallery to 
give you an inventory receipt for the work or ask them to sign your delivery inventory. 
 
Pricing a work comes from evaluating comparable work in comparable settings at 
comparable stages of an artist’s life. Do your research. A price List could include: 
 
Artist Name 
Date of the pricelist 
Title of work       
Date of work 
Medium/materials 
Size/dimensions 
Unique number inventory eg. 1301009a 
 
Or a price list can be by size, significance or vintage of the work. Visualize the work 
becoming more and more valuable as time progresses and increase your prices 
carefully.  Think of it as your personal stock market. Let buyers get in early and have 
them watch its value increase as you develop your body of work, your exhibition record 
and your recognition by reviewers and publications. 
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If it is a consignment to a gallery state ALL the details on the inventory. I could include: 
 
Date of the inventory 
Purpose of the inventory  

(consignment for sale, to be exhibited elsewhere, loan to institution, etc.) 
Title of work       
Date of work 
Medium/materials 
Size/dimensions 
Unique number inventory eg. 1301009a 
Consigned to: Name, organization, and address  
 
If it is a sale, make a copy of the receipt for them AND for your own records, it could 
include: 
 
Title of work       
Date of work 
Medium/materials 
Size/dimensions 
Unique number inventory eg. 1301009a 
Sold to: Name and address  
Note that reproduction rights are the property of the artist and permission or purchase 
may be arranged separately from the artwork itself. 
 


